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Question 1
Refer to Fig. 1 (Insert), an advertisement for MaltaGold Holidays, a tour operator.
(a) Using Fig. 1 (Insert), state the following:

(i) two examples of promotional pricing.

(b) Explain how the following factors might influence the price charged by a tour operator, such
as MaltaGold Holidays.

. fixed and variable costs

*  profitability
o subsidies
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(c) Explain how the following factors might influence a tour operator, such as MaltaGold Holidays,
when producing effective promotional materials:

e stages of the promotional campaign

e target market segment
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(d) Discuss the importance of brand image for a tour operator, such as MaltaGold.

[Total: 25]
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Question 2
Refer to Fig. 2 (Insert), information about Slovakia Park Zoo. Slovakia is a Central European country.
(a) Using Fig. 2 (Insert), identify the following:

(i) two examples of public relations used by Slovakia Park Zoo.

L PP PRI

PP [2]

(b) Describe three marketing and promotion techniques which might be used by tourism
providers.
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(c) Explain two reasons why billboards might be a suitable method of promotion for a visitor
attraction, such as Slovakia Park Zoo.
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(d) Discuss how the product/service mix might be used by a visitor attraction, such as Slovakia
Park Zoo, to increase its visitor numbers.

[Total: 25]
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Question 3
Refer to Fig. 3 (Insert), a situation analysis of tourism in Singapore, a city state in Southeast Asia.

(a) Identify and explain from Fig. 3 (Insert), two threats to tourism in Singapore.

............................................................................................................................................... [4]
(b) Describe three pricing policies used by hotels to attract customers.
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(c) Explain two ways in which marketing and promotion of Singapore may lead to an increased
market share for the destination.
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(d) Evaluate the suitability of advertising as a method of promotion for a tourism authority, such
as the Singapore Tourism Board (STB).

[Total: 25]
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Question 4

Refer to Fig. 4 (Insert), information about Bright Star Apartments, an accommodation provider in
Europe.

(a) Using Fig. 4 (Insert), identify the following:

(i) two reasons for the appeal of the Bright Star Apartment product.
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(c) Explain how an accommodation provider, such as Bright Star Apartments, might use the
following aspects of the marketing mix to increase market share:

e promotion

e  product
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(d) Evaluate the importance of character and features of the area as a factor when determining
the location of a tourism facility.

[Total: 25]
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